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The 2005 – 2006 marketing campaign was difficult because of the drought that occurred 

in all countries in the region. As a result, the price of sorghum, millet, maize and rice soared. 

State actions to improve cereals supply through tax-exempt rice imports did not achieve the 

expected outcomes. Rice has been the main contributing factor to the rise of cereals price. The 

low levels of stocks of rice in the world and the supply in fertilizers below expectations along 

with a decrease in productivity have contributed to the rise of rice prices at the national level.  
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