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PREFACE

The Natural Resource Consultative Forum (NRCF) is happy to be part of the study on the Nature-Based
Tourism Demand in Zambia. This study was jointly commissioned by the United Nations Development
Programme (UNDP), the World Bank (WB) and the NRCF. The subject matter of the study is quite familiar to
many who have stakes in the tourism industry. However, the unique scope and depth of the enquiry makes it
the first of its kind in Zambia. The Tourism Demand Survey was carried out during the month of November
2005 covering four interview locations, namely the Livingstone and Lusaka international airports, the South
Luangwa and Kafue national Parks.

The importance of Nature-Based Tourism Demand Study in Zambia cannot be under- scored. The study has
helped illuminate the potential that the tourism sector has for the country’s economic development. Given the
poor performance of the economy partly due to instability in the mining sector especially during the last 2
decades, tourism provides a viable alternative for foreign exchange earnings for the country.

In addition the Government intends to increase the contribution of tourism to economic growth and poverty
reduction (PRSP, 2002). Indeed, tourism has remained an overlooked opportunity for economic development
given the potential that the country has. Zambia has abundant natural resources ideal for tourism development.
However, these resources have not been fully exploited for them to lend support to an ailing economy.

Despite the importance that the Government attaches to tourism, very little is known about the value of nature-
based tourism. Worse still, there is also scanty information regarding the nature and socio-economic
characteristics of the tourists that visit the country’s tourism sites. The Tourism Demand Study provides, in a
comprehensive way, a better understanding of the socio-economic characteristics of tourists that visit our
natural sites.

Apart from looking at the background and origins of the tourists and the nature of their cost of travel, the study
has attempted to get as close as possible to the tourists in so far as their experiences are concerned during their
visit to the country’s natural sites. Knowing the various needs of tourists is the only way we can be able to help
promote the growth of nature based tourism and increase it’s contribution to the national economy. Further,
the study has attempted to collect information that can be used to put some value to the main tourism sites in
Zambia namely, the Victoria Falls together with the Mosi O Tunya National Park, South Luangwa, Lower
Zambezi and Kafue National Parks. This valuation has been based on the tourists Willingness To Pay (WTP) for
increased entry fees based on expected improvements in recreational services in the identified sites.

Various stakeholders in the tourism industry have conducted similar surveys in the past. Over the last few years,
the Zambia National Tourism Board (ZNTB) has been undertaking Tourists Exit Surveys in airports chiefly for
marketing purposes. The Ministry of Tourism, Environment and Natural Resources (MTENR) has also been
processing immigration records to capture visitors arrival. However, these sources of data fall short of meeting
all the information that is required to inform tourism policy Makers, Planners and Managers. Further, the
information does not allow for analysis of the impact of the sector on the national economy.

Indicators from this study can also be used for establishing the true contributions of the natural assets and
tourism to the Gross Domestic Product. Further, results from the survey especially the indicators on the
Willingness To Pay (WTP), can be used to attach some economic value to our natural assets using Contingent
Valuation methods and the Travel Cost Methodologies that have been developed specifically for valuing natural
assets.

The NRCF would like to acknowledge the technical and financial contributions of the World Bank (WB) and

the United Nations Development Programme (UNDP) to the study. We would also like to extend our gratitude
to the Development Services and Initiative (DSI) for administering the study funds.
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The following people played greater roles in the implementation of the study:

Mr. Goodson Sinyenga National Survey Consultant
Mr. David Mulolani NRCF Coordinator
Mr. Benjamin Guillion World Bank Specialist

NRCF shall remain grateful to the National Survey Consultant, Field interviewers and their Supervisors for their
hard work and dedication. We are also grateful to the tourist respondents for patiently and generously sparing
their valuable time for this study. This study was not going to succeed without the patience and generosity that
was exhibited by the wonderful tourists.

It is my hope that Users will find this report useful to their day-to-day activities and programmes. This study
report will only be worthwhile if stakeholders in the tourism sector make use of its findings for the improvement
and development of tourism in Zambia.

Dr. Henry Mwiima
Chairman
NATURAL RESOURCES CONSULTATIVE FORUM
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EXECUTIVE SUMMARY

Background

Zambia has considerable untapped natural resources for tourism development. However, these resources have
not been potentially exploited for them to lend support to an ailing economy which has heavily depended on
copper exports for it's revenue base and foreign exchange earnings for more than 3 decades. Indeed, the
tourism sector has remained an overlooked opportunity for Zambia’s economic growth for a long time. In the
spirit of economic diversification, the government’s long-term vision for tourism sector is “to ensure that
Zambia becomes a major tourist destination of choices with unique features that contribute to sustainable
economic growth and poverty reduction” (Second PRSP report, 2005). Further, Government intends to
increase the contribution of the sector to GDP from the current 5 percent to at least 10 percent.

Despite the importance associated with the sector, there is very little information regarding the sectors potential
for economic growth. In addition, there is absence of good information on the characteristics of the tourists that
visit our natural sites including national parks and water falls. It is from this backdrop that the Natural Resources
Consultative Forum (NRCF), the United Nations Development Programme (UNDP) and the World Bank (WB)
collectively decided to undertake a tourism demand survey covering four major tourism sites in Zambia.

The Nature-Based Tourism Demand Survey was conducted during the month of November 2005. The survey
targeted and covered a random sample of 1, 578 exiting foreign tourists as well as local tourists that had visited
at least one of the 4 main national parks and sites in Zambia, namely, the Mosi O Tunya National Park together
with the Victoria Falls, the Lower Zambezi national Park, the South Luangwa National Park and the Kafue
National Park. Information was collected by way of personal interviews using a semi structured tourist
questionnaire. Exit Interviews were carried out in Lusaka and Livingstone international airports as well as in the
lodges/hotels around the targeted sites.

One major limitation of the survey is that it was conducted during the time when the tourism season was
coming to an end particularly in the four national parks. Another limitation of the study was that it employed a
cross-sectional sample of November tourists whose characteristics might not be representative of the April —
October tourists. Language barrier was one of the major constraints faced during data collection especially
when it came to Non-English speaking tourists.
Obijective and scope of the study
The overall objective of the tourism demand survey was to collect information that would help determine the
value of the national parks as well as magnitude of the current demand for nature-based tourism in Zambia.
Specifically, the survey was designed to provide some of the answers to the following 10 broad questions:

1. Who are the tourists that visit our natural tourism sites?

2. What are their socio-economic characteristics?

3. Where do the tourists that visit nature based tourism sites come from?

4. How do the international tourists make their travel arrangements and how is their travel pattern?

5.  Which natural sites do these tourists usually visit and what is their duration of stay in Zambia?

6. How much on average do tourists from various parts of the globe spend on their trips?
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7. What is the current level of tourists “Willingness To Pay” for current and improved recreation services
in national parks and waterfalls area? Are the tourists willing to pay a conservation tax?

8. What is the economic impact of tourism on the national economy?

9. What is the estimated direct use-value of the Zambian National Parks and other heritage sites that are
visited by tourists?

10. And finally, what story do the tourists have to tell about their experience in Zambia?
The survey broadly covered the following topics:

(i)  The socio-economic characteristics of both international and resident tourists

(i)  General tourist trip information including the cost of travel
(iii)  General park or falls visit information and their associated costs for recreational activities
(iv)  Tourists perception of the quality of Zambian Parks and falls

(v)  The tourists” willingness to pay for current and improved recreational services found in parks and
falls areas.

Key Findings

The findings of this report are based on the sample of about 1, 578 tourists that had visited either the Victoria
Falls together with the Mosi O Tunya national park, the South Luangwa National Park, Lower Zambezi National
Park or the Kafue National Park. The survey has revealed that the tourism market for Zambia cuts across all the
7 continents on earth.

Demographic and Socio-economic Characteristics of Tourists

The distribution of tourists with their entourage by age show that the majority of the tourists that come to
Zambia are aged between 16 and 60 years, constituting 81 percent of all the tourists. Results further show that
Child Tourism in Zambia is yet to grow. The distribution of tourists by age shows no major sex differences. On
average, tourists traveled in groups of 3 persons. The majority of tourists traveled as couples (41 percent),
followed by groups of 3 to 6 persons, at 22 percent. Results show that most of the tourists from Asia, South
Africa and Europe (excluding UK) are more of companion travelers. Furthermore, the majority of tourists prefer
to travel with family and friends, at 45 percent.

The Tourism Demand Study has also revealed that the majority of the visitors to Zambia’s tourism sites are well
educated, with 68 percent holding a minimum of a college degree. Nearly 80 percent of the travelers that
come to Zambia are in gainful employment. These results demonstrate the linkage between education and
employment on one hand and tourism development on the other hand. The survey also reveals that the
majority of the foreign tourists are well traveled in the Sub-Saharan Africa, at 90 percent. Most of the tourists
had visited Zambia for purposes of viewing the Victoria Falls and wildlife, at 65 percent. About 71 percent of
the tourists that were interviewed had visited Zambia for the first time. Nearly one-third of the tourists were
repeat veteran visitors to Zambia.

Tourists’ Duration of stay and Travel status
The main points of entry for the survey tourists were Livingstone and Lusaka international airports, accounting
for 77 percent. One in every 10 tourists also entered the country through Kazungula border post. The survey

has also shown that 44 percent of the tourists spent over 6 days in Zambia. Another 43 percent spent about 3
to 6 days in the country. Results from the survey further show that returning tourists on average spend more

Xi
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days in Zambia than first-timers. Results also show that tourists on average spent 3 days in Livingstone town,
South Luangwa and the Lower Zambezi National Parks compared to the average of 4 days in the case of Kafue
National Park.

The 2005 Tourism Demand Survey has shown that there are 2 broad classes of tourists that come to Zambia,
namely the Packaged and Non-Packaged tourists. Packaged tourists are those travelers whose trip is pre-
arranged at a fee by tour operators whilst Non-Packaged tourists make their own travel arrangements. Results
show that 57 percent of the tourists that came to Zambia were Non-Packaged tourists. The survey has also
revealed that Non-Packaged tourists are more likely to spend more days in Zambia than Packaged tourists.
Furthermore, returning tourists are more likely to visit Zambia based on their own travel arrangements than
those tourists that are on their maiden trip. Further characterization of tourists reveals that 51 percent of the
tourists are single destination travelers, i.e. they were only visiting Zambia on their trip. The remainder were
multiple-country destination tourists, i.e. they were visiting more than one country. The majority of the Non-
Packaged tourists were visiting Zambia only. The opposite is true for the Packaged tourists.

What tourists have to say about their experience in Zambia’s tourism sites

Generally, tourists were very much satisfied with different aspects of their trip experience in various tourism
sites. Specifically, tourists were more than happy with the available wildlife in the game parks and with the
friendliness of the Zambian people. The Travelers also never exhibited major misgivings regarding the quality of
accommodation and food in the tourism sites that were visited.

During the Tourism Demand Survey, tourists were also asked to make suggestions on areas of tourism that
required improvements. A significant number of tourists echoed the need to improve on the provision of
information relating to the country’s tourism sites. A good number of tourists also demanded for the
improvement of the road infrastructure leading to the tourism sites as well as within the tourism sites. Other
tourists also echoed the need to introduce scarce wildlife species in some parks such as leopards, lions and
rhinos. Some tourists called for the increase in numbers of Game scouts as a way of effectively protecting
certain species of wildlife from extinction.

There was overwhelming response from the tourists on the issue of visiting Zambia again in the near future.
About 86 percent of the tourists indicated that they will come to Zambia again in the near future. In the event
of closure of preferred choice of destination, more than 50 percent of the tourists indicated that they would still
visit other sites within Zambia as opposed to going to other countries. The majority of the tourists had quite
some good memories about Zambia and it's amazing tourism sites. The majority of the tourists were awestruck
with the closeness of wildlife and the sight of a massive Victoria Falls. Others considered the friendliness of the
Zambian people as worth reliving. Some tourists also had something good to tell about the river based activities
in the national parks.

Willingness to Pay

Tourists were asked to indicate their Willingness To Pay (WTP) an extra entry fee for expected improvements in
recreational services. In the event of an increment in the park entry fees, tourists were willing to pay as much as
US$28, US$35, US$32 and US$22 for entering Mosi O Tunya, South Luangwa, Lower Zambezi and Kafue
National parks, respectively. These amounts are far much higher than the current entry fees of US15, US$20,
US$20, and US$15 to the above parks. In the event of improvements in recreational services in the parks such
as increasing the numbers of lions, leopards, rhinos, etc., tourists indicated that they would pay a maximum of
US$37, US$44, US$39 and US$28 for entering Mosi O Tunya, South Luangwa, Lower Zambezi and Kafue
National Parks, respectively. On the subject of Government introducing a Tourism Conservation Tax (TCT) to
help raise funds for tourism development, foreign tourists were overwhelmingly willing to pay a tax of about
US$21 upon entering the country. Local tourists has also indicated their willingness to pay a tax of US$26
preferably through some universal billing system.

Xii



Tourism Demand Survey Report

Overview of Tourists Expenditure

The tourists’ expenditure analysis contained in this report is based on expenditures that were incurred by
foreign tourists who were visiting Zambia only. About 53 percent of these tourists were Non-Packaged travelers
while 30 percent and 17 percent were on international and local travel packages, respectively. All tourists’
expenses were expressed in per capita terms.

Tourists on average spent US$1,597 on international airfare. The per capita tourist expenditures for
international packaged, locally packaged and Non-Packaged tourists were US$3, 067, US$2,844 and US$1,
810, respectively. These results reveal that it is cheaper to travel on own arrangement than on an international
package.

Xiii
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CHAPTER 1: Background

1.1 Introduction

Zambia has considerable untapped natural resources for tourism development. These resources include
abundant wildlife, rich cultural and natural heritage, abundant water resources and natural watercourses
including waterfalls. In addition to these resources, the country boasts of tremendous peace and tranquility, all
of which constitute the basic ingredient for tourism growth. However, these resources have not been
potentially exploited for them to lend support to an ailing economy, which has heavily depended on copper
exports for its revenue base and foreign exchange earnings for more than 3 decades. In 2000, for example
copper and its byproducts generated about two-thirds of Zambia’s foreign exchange earnings (Patel et al.,
2002).

Moreover, as a result of this reliance on copper mining, the country has been susceptible to external shocks
which have mainly been precipitated by falling international purchasing power of the mineral (Copper and its
byproduct), coupled with a continuous decline in its production as a result of rising production costs. This
development has contributed to the country’s lackluster economic performance particularly during the last 2
decades. Worse still, the decision by Anglo American Corporation to withdraw from the mining operations in
Zambia in 2002 simply exacerbated the already volatile economic situation. However, this development gave
the government renewed impetus towards the diversification of the economy in which tourism, agriculture and
light manufacturing industries are seen to be playing greater roles for economic growth in general and export
growth in particular (Patel et al., 2002).

Indeed, the tourism sector has remained an overlooked opportunity for Zambia’s economic growth for a long
time. In the spirit of economic diversification, the current government’s long-term vision for tourism sector is
“to ensure that Zambia becomes a major tourist destination of choices with unique features that contribute to
sustainable economic growth and poverty reduction” (Second PRSP Progress report, 2004).

In an attempt to make the contribution of the sector to the national economy translate into GDP growth,
increased foreign exchange earnings and poverty reduction, the government had fully integrated the sector in
the 2001 to 2005 PRSP programmes. Indeed, the government intends to increase the contribution of tourism-
related activities to GDP from about 5% to 10% by 2010 (PRSP Report, 2004). However, according to the
World Travel and Tourism Council report of 2005, tourism demand in Zambia is projected to achieve an
annualized growth of about 5 percent. This implies that attaining the 10 percent target will require a substantial
boost of the tourism sector (WTTC, 2005).

Using international visitors as a proxy of tourism demand, the current trends indicate that there is a steady
increase in the demand for tourism related activities in the country from less than 200,000 tourists in 1995 to
over 500,000 in 2005. According to the World Tourism Organisation report (WTO, 2004), Zambia together
with other Sub Saharan African countries, where tourism is mainly nature based, received 13.3 million
international visitors in 2003. In 2003, international visitor arrivals for Zambia stood at approximately 578, 000
and were growing at 8.14% between 2000 and 2003. Despite this high rate of growth, Zambia holds a tourism
market share of only 4.3 percent. This percent share is very low given the country’s current tourism potential.
Various studies have shown that the majority of tourists that come to Zambia visit nature-based tourism sites
such as the mighty Victoria Falls and the Mosi o Tunya Park, South Luangwa, Lower Zambezi and Kafue
National Parks (WTO, 2004).

The high turnout of tourists at the country’s natural tourism sites signifies the potential that the tourism sector
has towards economic development. However, the government does not know the true economic value of
nature-based tourism to the country. Further, since the sector is not a self-contained industry with well-defined
boundaries, determining its contribution to the national economy from its supply side only has a tendency of
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ignoring the indirect as well as multiplier effects of the sector on the rest of the economy. Tourists by their
nature usually demand for an array of goods and services that cut across the whole tertiary sector of the
economy.

Given this context therefore, there is need to have a better understanding of the nature-based tourism demand
and its underlying factors in Zambia if the government and its cooperating partners have to know the sectors
potential for economic development. For some time now, there has been inadequate up-to-date information
about tourism demand in Zambia. Further, there is also need to appreciate the socio-economic characteristics
of both local and foreign tourists that visit our tourism sites and know what story they have to tell about the
nature based tourism for the country to be able to realize the tourism vision.

It is against this backdrop that the United Nations Development Programme (UNDP) and the World Bank in
conjunction with the Natural Resources Conservation Forum (NRCF) decided to commission a joint study that
illuminates the demand side of the nature-based tourism industry. The Nature-based Tourism Demand Survey
was purely designed to collect information on international as well as resident tourists” demands ranging from
transport needs to medical and telecommunication needs.

1.2 Project Implementation Framework

The study on the impact of tourism on the national economy was identified and commissioned by the NRCF,
World Bank and UNDP through a participatory process. The study was conceived from the following 3 out of 6
questions that were raised during a 2004 NRCF organized meeting;

e What is the genuine contribution of protected areas and GMA to economic growth and poverty
alleviation?

e What are the total economic values of protected areas and GMA lands?
e How can we define core costs for managing national parks?

As a result of the ensuing discussions, the NRCF was given the mandate to coordinate the study with technical
and financial support from the World Bank and UNDP. Effectively, the study commenced with the visit of a
World Bank mission from Washington D.C. in August 2005. A series of meetings were held to discuss the
financing of the study as well as to identify appropriate national leadership for the survey. A National Survey
Consultant was recruited and was immediately tasked to initiate preparatory activities for the study, together
with the NRCF Coordinator providing overall guidance and leadership. In terms of institutional arrangements,
the nature based Tourism Demand Survey was domiciled at NRCF where office space and conference facilities
were made available to a World Bank Specialist and the National Tourism Survey Consultant.

1.3 Objectives of the Study
The overall objective of the Tourism Demand Survey was to design and collect information that would help
determine the value of the national parks as well as the magnitude of the current demand for nature-based

tourism in Zambia. Specifically, the survey was designed to provide a basis on which to:

e Develop a clear understanding of the socio-economic characteristics of both international and resident
Tourists that visit nature-based tourism sites

e Compare tourist’s average expenditure incurred within and outside the country
e Ascertain the magnitude of leakages arising from international tourists that travel on packaged tours

e Determine the cost of tourists travel to Zambian nature-based tourism attractions
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e Measure the tourist willingness to pay for current and improved recreation services in national parks
and waterfalls area

e Determine the true contribution of nature-based tourism to the national economy using multiplier
effects

e Determine the direct use-value of the Zambian National Parks and sites that are visited by tourists

e Determine the potential growth of the nature-based tourism if new parks were to be developed for
commercial tourism and/or if recreation services were to be improved in the five main parks/sites.

e Determine the magnitude of unmet needs of international tourists who constitute a viable source of
foreign exchange for the country.

1.4 Scope of the Study
The Tourism Demand Study was designed to collect information from both the international as well as resident

tourists. The survey only covered agreed upon topics of policy relevance. The survey broadly covered the
following topics:

(i) The socio-economic characteristics of both international and resident tourists

(ii) General tourist trip information including the cost of travel

(iii) General park or falls visit information and their associated costs for recreational activities
(iv) Tourists perception of the quality of Zambian Parks and falls

(v) The tourists” willingness to pay for current and improved recreational services found in

parks and falls areas.

The proposed scope was adequate enough to meet all the data requirements for undertaking an economic
impact analysis of tourism and economic evaluation of the nature based tourism sites.



CHAPTER 2: Survey Design Methodology & its Implementation

2.1 Sample Design and Coverage

The Tourist survey covered a probability sample of 1, 578 tourists in both the lodges/hotels and airports out of
the expected 1, 800. This represents an under coverage of about 12 percent. The survey was carried out for a
period of about 25 days using a cross sectional sample of tourists. The desired sample size was nationally
efficient for yielding quite reliable combined as well as sub-group estimates.

The defined target population for the survey consisted of resident and non-resident tourists who had at least
visited one nature-based tourism site during the survey reference period. Nature-based tourism sites in Zambia
fundamentally include Victoria Falls and the Mosi O Tunya National parks, Lower Zambezi, Kafue, Nsumbu,
Lonchivar, Kasanka, Isangano, North and South Luangwa National Parks.

The target tourists were covered in the following sites:
a) International Airports

e Lusaka International Airport, and
e Livingstone International Airport

b) Lodges around National Game Parks

e South Luangwa National Park
e Kafue National Park
e Mosi O Tunya National Park

2.2 Sample Stratification and Selection

For the purposes of this survey, tourists were stratified into internally homogenous categories based on their
respective residential status and mode of transport used to visit the country and the sites. This implies that
tourists who traveled by air were interviewed at the 2 international airports mentioned above whilst the Over-
Landers and 4x4 tourists were covered in their respective lodges/hotel/camps around Livingstone town, Kafue
and South Luangwa National Parks. A sample of 1, 800 tourists was allocated to the explicit strata (Airports
Versus 4x4 tourists) equally so as to achieve equal precision in the emerging separate estimates. The within
stratum allocation of the sample across the airports and lodges, as well as between the 2 types of tourists
(Resident versus Foreign Tourists) was approximately proportional.

Table 2.1: Sample Allocation by Site of Interview and Residential Status, November 2005

Site Number of Visitors Proportional Residents Non Residents
International Airports 95,510 900
Lusaka 56, 093 538
Livingstone 37,875 362
4x4Lodgers/Over-Landers 119, 394 900 200 700
Livingstone 93, 627 500 100 400
South Luangwa 200 50 150
Kafue 200 50 150

Source: The 2004 International Visitor Survey Report, MTNR, Zambia
Note: Measures of Size for Kafue and South Luangwa National Park are not available.



Tourism Demand Survey Report

Table 2.2 below shows the coverage rates of interviews by location. Overall, the survey achieved a coverage
rate of about 88 percent. A good response rate was recorded in airports (98 percent) compared to lodges (77
percent) essentially because of the high turnout of tourists that Livingstone town enjoys throughout the year.
Whilst the tourism season is only restricted to the period April to November of every year in other sites, it runs
throughout the year in Livingstone town. Tourists were over-sampled in South Luangwa National Park and
Livingstone international airport in an attempt of meeting the desired stratum sample sizes (i.e. Airport and the
National Park Lodgers).

Table 2.2: Sample Coverage Rates by Location of Interview, November 2005

Site Ideal sample Interviews Response rate
International Airports 900 884 98%
Lusaka 538 424 79%
Livingstone 362 460 127%
4x4Lodgers/Over-Landers 900 694 77%
Livingstone 500 306 61%
South Luangwa 200 248 124%
Kafue 200 140 70%
Total 1,800 1,578 88%
2.3 Sample Selection of Tourists

In order to minimize selection bias, the Tourism Demand Survey employed a systematic sample of tourists
found in airports and lodges/hotels. In the case of airports, the Interviewer was expected to interview every i
exiting tourist that entered the departure lounge just after immigration clearance. On the other hand, every i"
tourist was selected for an interview in the parks using a lodging/bedding list provided by the lodge/hotel
Operators. In the case of Kafue and South Luangwa National Parks, the field teams were targeting tourists that
were through with their park activities for interviews.

The sampling interval was determined as follows:

(AvailablenumberofTourists)
Re quiredDainsampIeofTourists)

(Samplinglnterval ) = (

As indicated in table 2.3 and figure 2.1 below, more than half of the respondent tourists were interviewed at
the 2 international airports (27 and 29 percent at Lusaka and Livingstone international airports). Slightly over 40
percent of the tourists were interviewed in lodges/hotels around the target tourism sites. These results clearly
indicate that similar surveys can be carried out simply by targeting exiting tourists in airports as opposed to
covering them in national parks, which poses quite a logistical challenge.

Table 2.3: Percent Distribution of Tourists by Location of Interview and Sex, November 2005

Interview Location Sex of Tourist Number of Tourists
Overall Male Female
Overall 100 100 100 1,578
Lusaka Airport 27 25 29 424
Livingstone Town 19 22 17 306
Livingstone Airport 29 29 29 460
South Luangwa National Park 16 13 19 248
Kafue National Park 9 11 6 140
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2.4 Description of the 4 Main National Parks: Where does the Tourists go?

Recent studies indicate that the majority of Tourists particularly international holidaymakers come to Zambia
mainly for the purpose of viewing wildlife in National Parks and the Victoria Falls in Livingstone town. The most
popular tourist destinations in Zambia include the Victoria Falls together with the Mosi O Tunya National Park,
the Lower Zambezi National Park, the South Luangwa National Park and finally the Kafue National Park. Other
sites that are targets for the tourists include the North Luangwa National Park, the Nsumbu National Park
together with the Lake Tanganyika and Kasanka National Park. Each of these natural sites has unique features
that are at the very pinnacle of tourism attraction. This report attempts to provide descriptions of the four
selected sites for the study.

2.4.1 The Victoria Falls and the Mosi O Tunya National Park

The Livingstone town is one of the major cities in Zambia. The town was named after the Scottish Explorer
David Livingstone. Livingstone town is home to the Mosi O Tunya National Park and one of the most
spectacular falls in the world, the Victoria Falls. The wide basalt cliff over which the falls thunders measures
nearly 2 kilometers in width and over 100 metres deep. Heavy sprays of water particularly during the flood
season can be seen miles away as 546 million cubic meters of water per minute plummet over the edge of the
cliff. When tourists are in the falls area they have an opportunity to walk through the water-spray forest and
across the Knife Edge Bridge that offers a better panoramic view of the falls.

Apart from the falls, the town also boasts of the Mosi O Tunya National Park that has a variety of wildlife. The
Park was named after the Kololo tribe description of the waterfalls on the Zambezi River. Mosi O Tunya means
“the smoke that thunders”. The park is situated along the upper Zambezi stretching from and including the falls
for about 12 kilometers up the river. The Mosi O Tunya Park measures only about 66 square kilometers but is
home to numerous antelope species, Zebra, Giraffe and white Rhinos. Game viewing in the Park can either be
done through boat cruises on the Zambezi River, safari drives or through Elephant back safari.

Whilst in Livingstone town, tourists can go sightseeing to the Victoria Falls Bridge, Mukuni Cultural Village and
the Livingstone Island. David Livingstone had his first glimpse of the falls from this same Island as far back as
1855. Further, the Victoria Falls area has of late become the adventure center of Southern Africa. The falls and
the mighty Zambezi river also provide spectacular adventurous activities to various tourists including bungi
Jumping, whitewater rafting, canoeing, river boarding, abseiling, tandem kayaking, jet-boating, river safaris,
surfing, microlighting and helicopter flights.
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2.4.2 Lower Zambezi National Park

The Lower Zambezi national Park is one of the most spectacular parks in Africa where visitors have a chance to
get close to various types of wildlife that wonder around in a place that has been spared from the problems of
modernization. The beauty of the park lies in its state of absolute wilderness. The park lies opposite the famous
Mana Pools Reserve in Zimbabwe, making the whole area on both sides of the Zambezi River stand as a
massive wildlife sanctuary. The Lower Zambezi National Park is accessible mainly by air through the Lusaka
international airport and by river. Since the park is undeveloped, accessibility by road is yet to be fully
developed. However, some tourists particularly the 4X4 ones have been going to the park by road. Usually the
tourism lodge Operators in the area prefer to make transport arrangements for the tourists.

Located on the southern part of Lusaka province valley area, the Lower Zambezi National Park covers an area
of about 4092 square kilometers. The area has a high concentration of wildlife and birdlife along the valley
floor. The park is mainly home to elephants, buffaloes, zebras, hippos, waterbucks, kudu and other common
antelopes found in Zambia. The park also hosts a good number of predator Cats (lions and leopards). The
birdlife along the riverbanks is exceptional. Many a fish eagle can be seen and heard many miles away.

Whilst in the park, tourists are expected to see enormous herds of elephants and other wildlife amongst a
profusion of birdlife. The mighty Zambezi River just adds value and fun to the stay as tourists can engage in
various river activities such as fishing, canoeing and boat cruises. Because of the poor state of the road to the
Lower Zambezi National Park, the majority of the tourists that visit the park travel using light aircrafts.

2.4.3  South Luangwa National Park

Many Commentators have labeled South Luangwa National Park as one of the greatest wildlife sanctuaries in
the world. The concentration of game around the Luangwa River and its ox bow lagoons is among the most
intense in Africa. The Luangwa River is the most intact river system in Africa and constitutes the lifeblood of the
park, which measures about 9, 050 kilometers squared. The famous walking safari originated in this park and is
still one of the finest ways to experience this pristine wilderness first hand.

There are about 60 different animal species and over 400 different bird species in the park. The only notable
exception is the Rhino, which has sadly been poached to extinction. Whilst in the South Luangwa National
Park, tourists are expected to view bursting numbers of hippos in the dambos and huge herds of elephants in
the valley plains. In addition to these animals, there are about 14 species of antelopes in the park of which the
eland is the largest. The park further boasts of plentiful predators including the lions and leopards and tourists
in most cases experience live kills mainly by hungry Lions. Birdwatching in the South Luangwa National Park
particularly during the end of the dry season can be quite spectacular, as tourists have the chance to view over
400 bird species with varying attributes in one place.

The park is accessible by both road and air transport. The Mfuwe airport recently attained international status
with the onset of direct flights from Lilongwe in Malawi and chartered flights from all over the world. Mfuwe
part of the park is also a major destination for the over landing truck and 4x4 tourists. The majority of foreign
tourists come to Mfuwe through Lusaka where they connect on domestic flights, which are on a daily basis
especially during the peak of the tourism season.

2.4.4 Kafue National Park

The Kafue National Park (KNP) is the oldest and largest park in Zambia covering about 22, 400 kilometers
squared. This land mass is about 35% of the country’s total national park estate. The park, which is
approximately the size of Wales, is the second largest national park in the world. Despite it's proximity to
Lusaka and Copperbelt provinces, the park’s abundant and varied natural attributes and character have
remained fairly intact. The park offers excellent game viewing, birdwatching and fishing opportunities.
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Whilst in the park, tourists are in sight with one of the most spectacular wildlife and birdlife in the world. The
KNP is endowed with a full menu of antelope, elephants, buffaloes, hippos, red lechwes, and prime predators
including lions, solitary leopards and cheetahs. There are over 400 species of birds throughout the park.
Birdwatching particularly along the river and dambos is just superb. Fishing opportunities especially on the
Kafue and Lunga Rivers just spices up the experience in the park. The park that only has one privately owned
airstrip is mainly accessible by road especially from Lusaka.

2.4.5 Other Natural Sites

In addition to the above sites, the country is also home to a number of national parks that have potential for
tourism growth. These include the North Luangwa, Kasanka and Nsumbu National Parks and Lake Tanganyika
and Kariba on the other hand. The North Luangwa National Park remains one of the most natural parks in the
country and provides an ideal sanctuary to the black rhino, which was almost extinct. There has been very little
human related developments in the areas, leaving the site in it’s original natural form. The park has one of the
most spectacular wildlife setting perhaps second to none.

Lake Tanganyika is the second deepest fresh water lake in the world only second to Lake Baikal of Russia. Lake
Kariba is also the second largest manmade lake in the world only second to lake Niagara of Brazil.

2.5 The Tourists Point of Entry and Travel Pattern
2.5.1 Lusaka International Airport

The Lusaka International Airport (LIA) is the main point of entry for the majority of foreign tourists that come to
Zambia. The airport is the biggest in the country and is capable of landing huge aircrafts from all over the globe.
The majority of the tourists have the choice of connecting to the Lower Zambezi National Park, South Luangwa
National Park and Livingstone town either by air or road. Tourists can also travel to Kafue National Park by
road as well as by air from Lusaka. Due to increases in the traffic of tourists, the National Airport Corporation
(NAC) has introduced a number of domestic flights that normally service foreign as well as local tourists. The
majority of the tourists enter Zambia through Lusaka international airport via South Africa. The airport also has
direct flights to Europe and a number of African countries including South Africa, Malawi, Zimbabwe, Kenya
and Ethiopia.

2.5.2  Livingstone International Airport

The other airport that caters for immense tourist’s arrivals is the Livingstone International Airport. The airport
has been expanded due to the drastic increase in the number of foreign tourists that come to view the Victoria
Falls and the Mosi O Tunya National Park. These sites are open to tourism throughout the year. The airport has
at least 3 international flights per day during the peak tourism season, which stretches from April to November
of every calendar year. The majority of the tourists that come to Livingstone by air either originate from South
Africa or travel via South Africa.

2.5.3 Border Entries

A significant proportion of the foreign tourists that visit Zambia come by road. Basically, these comprise the 4x4
and overlanding truck tourists. The busiest tourism border entry points lie in the southern part of the country.
These include Katima Mulilo, Kazungula and Chirundu border posts. The majority of the tourists that enter the
country through these points originate from either South Africa, Namibia or Botswana. Other border entry
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points that service 4x4 tourists and truck Over-Landers include Mwami and Nakonde border posts, which are
located in the eastern and North eastern part of the country. Normally, tourists that enter the country through
Mwami border post come from Malawi and end up going to South Luangwa National Park while those that
enter through Nakonde come from Kenya and Tanzania and would visit several game parks in Zambia.

A good proportion of these tourists visit Zambia as part of their travel package. This implies that they would first
visit other tourism sites in other countries before coming to Zambia. Livingstone town is one of the main
destinations for the 4x4 and overlanding tourists particularly those coming from South Africa.
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CHAPTER 3: Overview of the Tourists in Zambia

3.1 Origins of the Tourists: Where do Tourists come from?

Of late, tourism in Zambia has acquired markets in all the 7 continents on planet earth. The increase in the
number of tourists that visit the country from all over the globe can partly be attributed to the peace and
tranquility that the country has continued to enjoy since independence. For the purposes of this report, North
and South America on one hand, and Australia and Asia on the other hand have simply been collapsed into
America and Asia.

As indicated by figure 3.1, tourists that visited the country during the month of November came from all the 7
continents of the world. The majority of the tourists that at least visited one of the target tourism sites came
from Europe (53 percent), followed by America (16 percent), Asia and South Africa, at 11 percent each.
Domestic tourists only accounted for a paltry 7 percent while other African countries recorded the least
proportion of tourists, at 1 percent.

These results point to the need to intensify marketing programmes of our tourism sites especially in
Asia/Australia and America since these regions constitute potential tourism markets necessary for tourism
growth. Further, the results also epitomizes the need to open up tourism to the average Zambians by
implementing policies and programmes that promote local tourism growth.
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o America
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3.2 The Sex and Age Composition of the Tourists

Results in table 3.1 and figure 3.2 show the distribution of respondent tourists together with their travel
companion by age group, sex and place of origin. The survey reveals no major sex differences in the
distribution of tourists by age. Female tourists accounted for 49 percent of the total number of Visitors that
were sampled. The majority of tourists that visited our natural sites were adults falling in the active age range 16
to 60 years. Overall, only 4 percent of children aged 0 — 15 years had visited the four sites during the month of
November. On the other hand, about 15 percent of the elderly tourists (those aged 61 years and above) had
visited the same sites.

10
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These results to some extent demonstrate the need for tourism promotional programmes that encourage
foreign as well as local tourists to bring along their children to our amazing tourism sites. There is need for
tourism operators to demonstrate beyond any reasonable doubt that children’s safety in and around the
national parks is guaranteed.

Table 3.1: Percentage Distribution of Tourists by Age Group, Sex and Place of Origin, November 2005

Sex and Place of Origin | Age of Tourist Sample of Tourists
| 0-15 | 16-60 | 61-74 | Over7s | = Total
| Overall | 4 | 81 | 14 | 1 | 100 | 5,414

Sex
Male 4 81 14 1 100 2,788
Female 4 82 13 1 100 2,626

Place of Origin
Within Zambia 11 87 2 1 100 366
North America 4 71 23 2 100 877
Asia 3 85 12 1 100 610
United Kingdom 4 81 13 1 100 1194
Rest of Europe 3 83 13 2 100 1695
South Africa 2 94 4 0 100 609
Other African countries 3 86 11 0 100 53
Other 9 82 0 9 100 11

I Total m Male ®m Female |

3.3 Size of the Tourist Party

Results from similar Tourism Demand Studies show that the majority of tourists prefer to travel to various
destinations with companions. Table 3.2 and figure 3.3 shows the distribution of tourists by size of their
entourage. On average, tourists traveled to Zambia in groups of 3 persons. However, the average size of
entourages originating from Asia, South Africa and the larger part of Europe was 4 persons. Further distribution
of tourists by size of their entourage shows that the majority traveled as couples (41 percent). Another 22
percent of tourists traveled in entourages consisting of 3 to 6 persons. About 10 percent of the tourists traveled

11
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in groups of more than 7 persons. Solitary tourists accounted for slightly over one quarter of the tourists (27
percent).

These results indicate that the majority of the tourists particularly those coming from Asia, rest of Europe and
South Africa, prefer traveling in larger and sociable groups. An increase in the influx of larger tourists groups is
definitely desirable for tourism growth in Zambia since these are associated with more foreign exchange
earnings. Therefore, marketing and promotion of holiday and tour packages that encourage companion
traveling is one way of facilitating the growth of the sector.

Table 3.2: Percentage Distribution of Tourists by Size of Entourage and Place of Origin, November 2005

. | Size of Entourage Average Number of
Place of Origin Tone S 3.6 Over 6 Al zlze of Tourists
Tourist Tourists Tourists the Tour
Total 27 41 22 10 100 3 1,557
Zambia 27 27 39 7 100 3 114
North America 31 41 17 11 100 3 254
Asia 27 39 23 11 100 4 146
United Kingdom 25 45 23 7 100 3 416
Rest of Europe 25 43 20 13 100 4 460
South Africa 31 30 23 16 100 4 141
Rest of Africa 46 19 31 4 100 2 26

Further analysis of companion travelers indicate that the majority of the tourists that were interviewed traveled
with family and friends, at 45 percent, followed by those that traveled with only friends (19 percent). Some of
the tourists that visited Zambia (nearly one in every 10) were in the company of workmates and strangers,
particularly those that were traveling on organized tour packages. Nearly one fifth of the tourists from South
Africa traveled with non-family members and friends (Refer to table 3.3 and figure 3.4).

Once again, these findings illustrate the need to encourage more companion travelers perhaps through the
promotion of discounted tour packages for larger groups of tourists. Indeed, the number of tourists is more
likely to increase if travelers are offered family/companion travel packages that are economical or easy on their
pockets.

12
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Table 3.3: Percentage Distribution of Tourists by Travel Companion and Place of Origin, November
2005
Tourists Travel status Average
Place of Origin Travelin Travelin Travelin size of the Number of
Traveling . & eng eng Tourists
Alone with Family with with All Tour
and friends Friends Others

Total 27 45 19 9 100 3 1,557
Zambia 27 39 25 9 100 3 114
North America 32 43 16 9 100 3 254
Far East Asia 26 44 22 9 100 4 146
United Kingdom 25 50 17 8 100 3 416
Rest of Europe 25 46 21 8 100 4 460
South Africa 31 34 16 19 100 4 141
Other African Country 48 28 16 8 100 2 26

Other Companion
9%

Friends
19%

Family and Friends
45%

3.4 Socio-economic Characteristics of the Tourists

Results from the tourism demand survey reveal that the majority of the tourists that visit Zambian tourism sites
can largely be